2025 2 DISCOVERY
@ Just relax

Pure relaxation is the most popular reason for travel in 2025.

Global Travel & gopeon

Travellers will venture further for a slower pace.

’ I " ® Loyalty matters
re n S Members choose, search and book hotels based on the loyalty programme.

Top Exciting Destinations Trips planned in 2025
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Top Loyalty Programme Benefits Who will travel the most?
40()/ Enhanced Stay Experience Business Travel Leisure Travel
0O Room upgrade, early check-in, etc. . .
Chinese Chinese
0O/ Member Rates a 6-7 TRIPS PER YEAR e 6.9 TRIPS PER YEAR
33 /O Discounted room rates A~ h
. Germans Thai
9) Rewards - 5.9 TRIPS PER YEAR E 6.4 TRIPS PER YEAR
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Expected Business Travel Leisure Travel
tra\/el Less travel - 12% Less travel I 6%
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Travel choices How they choose hotels

Quality of accommodation
MEscapes; Loyalty programme
Y%‘l ropical Beaches

- - ¥ Location / neighbourhood

rward fo Relaxing & Unwinding; Price
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% seek to Explore New Cultures Hotel brand

look to friends and family

B i ondations Where they search hotels

Hotel loyalty programme website / app / social 35%

; Onlilne travel agent site 18%

Did you kKnow? V.
—93% of GHA DISCOVERY members Where they book hotels

g : Hotel loyalty programme website / a _ 40%

plan to travel internationally for . Beddes . ... 0
loi in 2025 k Direct on the hotel website / app 329%

cisure in 202 T T 1 T e —

’ ’ Online travel agent site 99%,

*Based on Oct 2024 survey to GHA DISCOVERY members in EN, DE, SP, ZH and JP with DS10 incentive. 6K responses analysed.
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Direct on the .hoiel website / app / social 17%




